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About 
Shawn Livengood

● Digital marketing professional 
for 17+ years

● Subject matter expert in SEO, 
SEM, web analytics and user 
experience

● Based on the Oregon Coast
● Learn more at 

www.shawnlivengood.com 

http://www.shawnlivengood.com
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What Is A Business Listing?
● Business listings are search result 

features that let a business submit 
their information to search engines.

● Listings often appear at the top of 
search results for brand searches or 
searches for local services.

● Your business listing can contain 
relevant information about your 
business - contact info, hours, location, 
photos, and reviews.



Why Claim Your Listing?
● Claiming your listing gives you control over the information that appears in it.
● Listing data can affect what searches and AI queries you show up on.
● Business listings often appear at the top of search results, above organic search 

results.
● Claiming a listing is free, and optimizing it is one of the most impactful things 

you can do for your digital marketing.



Optimizing Your Profile
How to optimize your Google Business Profile
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Claiming A Business Listing
● Before you can optimize your listing, you 

need to claim it.
● Go to http://business.google.com/add 

or Google your business and click the 
“Own this business?” link in the listing.

● You’ll need to verify that you own the 
business by doing a video recording, 
phone call, or email.

● Once your business ownership is 
verified, you can make edits to the 
profile.

http://business.google.com/add


Optimizing Your Business Profile - Basic Info
● Make sure all of the essential data 

(address, phone number, hours, 
and website) are complete and 
correct.

● Choose a primary business 
category that is the best fit for 
your business. Choose secondary 
categories that are also relevant.

● If you don’t want to display your 
business address, you can list 
service areas instead. However, 
this has a major impact on local 
search ranking - Google will favor 
businesses with a listed address.

Pro Tip: Your primary 
category has a huge 
impact on the 
keywords that you rank 
for. You can choose the 
category that’s most 
relevant for what you 
want to be known for, 
or you can choose a 
less competitive 
category to get better 
search visibility.



Optimizing Your Business Profile - Products & Services

● Add keywords about your 
products and services in 
your business description.

● You can add details about 
specific product or 
services by selecting “Edit 
products” or “Edit 
services” in the main 
menu.

Pro Tip: AI tools are great at writing punchy, 
optimized descriptions for products and services.



Optimizing Your Business Profile - Reviews
● Reviews are probably the most impactful 

aspect of your business listings.
● Add a Google Review link to your follow-up 

communication to customers, and ask for a 
review.

● Place a sign with a review QR code in your 
office, and train office staff to ask 
customers for reviews.

● Respond to positive reviews with gratitude.
● If you get a negative review, respond 

politely and ask the reviewer to contact 
your office so you can resolve the issue.

Pro Tip: Practice using review QR 
codes by leaving me a review!



Optimizing Your Business Profile - Photos & Videos

● Photos and videos can highlight the 
services you offer, the staff you work 
with, and your business location.

● Upload at least 2-3 photos or videos 
each month to keep you profile fresh 
and active.

● Upload your company logo so that 
Google will use your branding 
consistently in your listing.

● You can also create a cover photo for 
your profile that Google will prioritize.

Pro Tip: Photos are good, but video is 
even better.



Optimizing Your Business Profile - Business Updates
● The Business Updates feature lets you 

post news about your business.
● These updates are prominently featured 

in your business profile.
● You can add images, descriptions, and a 

call-to-action button on updates.
● Update posts work great to promote 

blogs, upcoming events, promotional 
deals, or interesting news about the 
business.

Pro Tip: Add at least one 
update post a month to keep 
your listing fresh and active.



Other Business Listings

● Apple Maps - https://businessconnect.apple.com/ 
● Bing Places - https://www.bingplaces.com/ 
● Yelp - https://biz.yelp.com/claim 
● Chamber of Commerce member listings
● Industry-specific directories (i.e. Healthgrades, Google Partners) 

- varies by industry

Pro Tip: Claim your free listing on Yelp, but don’t pay for their advertising. They 
inflate their traffic numbers in reporting and will withhold positive reviews that 
you earned unless you pay Yelp.

https://businessconnect.apple.com/
https://www.bingplaces.com/
https://biz.yelp.com/claim
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Wrapping It Up
● Business listings are a tool to represent your business online, 

on your terms.
● Listings often appear above search results and on highly 

relevant local service searches.
● Optimizing your business listing is one of the lowest-effort and 

highest-impact things you can do for your digital marketing.
● Make regular updates to your listing to keep it fresh and 

active.
● GET REVIEWS!



Find Me On The Internet

Website: www.shawnlivengood.com
Email: shawn@shawnlivengood.com
LinkedIn: 
https://www.linkedin.com/in/slivengood/ 
Instagram: @shawnlivengoodconsulting
TikTok: @livengoodconsulting

Download a copy of this presentation at 
www.shawnlivengood.com/presentations/ Obligatory plug for my 

West Seattle Chamber 
Member Deal!

https://www.linkedin.com/in/slivengood/
https://www.shawnlivengood.com/presentations/
https://shawnlivengood.com/one-on-one-consultations-chamber/
https://shawnlivengood.com/one-on-one-consultations-chamber/
https://shawnlivengood.com/one-on-one-consultations-chamber/
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CREDITS: This presentation template was created by Slidesgo, and includes icons 
by Flaticon, and infographics & images by Freepik 

Thanks!
Do you have any questions?
shawn@shawnlivengood.com
+1 214 460 3328
shawnlivengood.com

Please keep this slide for attribution

https://bit.ly/3A1uf1Q
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr

